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AB TARCT 

Nowada our tele i ion is flood d b arious kind of adverti ement. The 

are all ort of advertj ement like the old plain ideo typ ad ertisement until th er 

creati e animation ad ertisement or the combination of both. This thesis is about D 

animation in ad ertising a product. But, it focuses more on how the 3D animation i 

reated. What technique that can be used to create a good 3D animati n and other 

p cifications that needs attention when developing it. 

This thesis also focu es on product visualization. Consumers toda. are 

bee me more and more cautions about products they used. The urges of wanting to 

kno' ' how the product is made or functioning de elop into a guideline for them to 

bu a product. ware of thi n w pattern of buying the entrepreneur add a 

\ isualization part in their commercial to attra t consumers. Good isualization help 

to increase better under tanding about the product and become a tool of selling it. 

Beside explaining the topics abo ·e, this thesis al ·o describe the work ordeal 

for this project. A methodolog i created to organize the workload. This 

methodology con i ts of ix phases which are the planning, analysi , preproduction, 

production post-production and deli ery phase. Each phase plays crucial part in the 

project de ·elopment. f n addition thi thesis will explain in details each task done in 

order to accomplish the project. 
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