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ABSTRACT

This study was conducted to examine consumer acceptance of innovations in
credit card payment methods in businesses in Ayer Keroh, Melaka. A bank or financial
services provider issues a thin, rectangular piece of plastic or metal known as a credit card,
which allows cardholders to borrow money to make purchases at businesses that accept
credit cards. When someone uses a credit card, they are responsible for paying the whole
debt, together with any interest fees and any additional payments they committed to, by
the card's expiration date. In addition, the new payment method from cash to credit card
is a method that helps consumers in the payment process at the place of business. Both
domestically and internationally, credit cards have become one of the most popular
methods of payment. Customers may avoid the trouble of carrying cash and lower their
risk of losing money. In addition, this study has used quantitative methods. In addition,
questions distributed using the Google Form method. With this, the respondent around
150 can answer the questions given by the researcher to get the data needed for the study.
The data obtained was entered into SPSS (ver.26) in order to obtain the data that needs to
be used for the researcher to complete the study. Therefore, in this study, the researcher
also gives the opinion of this study to knowledge, industry and the country. Finally, the
researcher also gives suggestions to future researchers who want to use this study as a

reference source.
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ABSTRAK

Kajian ini telah dijalankan untuk mengkaji penerimaan pengguna terhadap inovasi
dalam kaedah pembayaran mengikut kad kredit dalam perniagaan di Ayer Keroh, Melaka.
Kad kredit ialah sekeping plastik atau logam nipis, segi empat tepat yang disediakan oleh
bank atau perniagaan perkhidmatan kewangan yang membolehkan pemegang kad
meminjam wang untuk membayar produk dan perkhidmatan di peruncit yang menerima
kad kredit. Kad kredit memerlukan pemegang kad membayar balik jumlah yang dipinjam,
ditambah dengan sebarang faedah yang dikenakan dan sebarang bayaran lain yang
dipersetujui, sama ada secara keseluruhannya pada tarikh tamat tempoh atau secara
ansuran. Selain itu, dengan adanya kaedah pembayaran yang baharu iaitu daripada tunai
kepada kad kredit merupakan kaedah yang membantu pengguna dalam proses
pembayaran di tempat perniagaan. Di dalam dan di luar negara, kad kredit menjadi salah
satu kaedah pembayaran yang paling popular. Pelanggan mungkin mengelakkan masalah
membawa wang tunai dan mengurangkan risiko kehilangan wang. Selain itu, kajian ini
telah menggunakan kaedah quantitif. Disamping itu, soalan yang diedarkan menggunakan
kaedah Google Form. Dengan ini, respondent sebanyak 150 boleh menjawab soalan yang
diberikan oleh pengkaji bagi mendapatlan data yang diperlukan untuk kajiannya. Data
yang diperolehi didapati dimaskukan di dalam SPSS (ver.26) agar mendapatkan data yang
perlu digunakan untuk pengakaji bagi menyiapkan kajian tersebut. Oleh itu, di dalam
kajian ini juga pengkaji memberikan pendapat kajian ini kepada pengetahuan, industri
dan negara. Akhir sekali, pengkaji juga memberikan cadangan kepada pengkaji yang akan

datang apabila ingin menjadikan kajian ini sebagai sumber rujukan.
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CHAPTER 1

INTRODUCTION

1.1 Introduction

This chapter will discuss understanding consumer acceptance of innovations in
credit card payment methods in business during the Covid-19 pandemic in Ayer
Keroh, Melaka. In addition, this introduction also contains the background of the
study, problem statement, research questions, research objectives, the scope of the
study and the importance of the study will be discussed in this chapter. This study was
also conducted to find out whether during the Covid-19 pandemic season we use
innovative methods for payment, namely credit cards for shopping at the place of

business.

Bank of America was the first company to offer credit cards. In 1958, they sent
Bank Americard credit cards to some California markets without being asked. In 1966,
Bank Americard became the first licensed general-use credit card in the United States.
A decade later, it would be changed to Visa to reflect its growing international reach
(Steele, 2022).

Since the beginning of time, governments have recognised the need of
regulating money and payment systems because of their central role in the efficient
functioning of markets. In many interactions, payment may be an afterthought, yet it
is still crucial. Payment instruments, or ways to move money, were among the first
sectors to undergo digitalization, having a significant influence on both the payments
industry and markets more broadly. The process is continuing, and a number of new

payment innovations are on the horizon (Rysman, 2017).



1.2 Background of Study

This study set out to investigate the understanding of consumer acceptance of
innovations in payment methods by credit cards in business during the pandemic of
Covid-19 in using credit card consumers in Ayer Keroh, Melaka. This research focuses

on the consumers using credit cards in Ayer Keroh, Melaka.

Credit cards are small, rectangular pieces of plastic or metal that a bank or other
financial institution provides to its clients so that they can borrow money to pay for
products and services at retailers who accept credit cards (Bloomenthal, 2021). A
credit card is a convenient method of payment that allows you to buy goods and
services right away without having to use cash. Responsible credit card usage and debt
management are synonymous with smart credit card usage. If used wisely, credit cards
can give you complete financial control. We believe that by providing this information,
we will be able to assist you in making the best decisions possible while using your
credit card (Ocbc, 2022).

Credit cards are almost identical in terms of their 16-digit card numbers, expiry
dates, magnetic stripes, and EMV chips. Both may make shopping in shops or online
straightforward and convenient, with one significant exception. Credit cards allow you
to make purchases or cash withdrawals up to the card's credit limit, with the issuer

acting as a lender (Cussen, 2022).

During the pandemic of Covid-19, many people used cashless payment
methods by debit and credit. This is because many shoppers nowadays also do not
carry a lot of cash in their wallets. This is because cardholders prioritize physical
hygiene and do not have to interact with anyone in the store. This research focuses on
the effectiveness of the innovation of payment methods by credit cards in the place of

business to the customer during the pandemic of Covid-19 (Cussen M. P., 2022).



1.3 Problem Statement

A credit card problem is when you reach your credit limit. You may not be
able to use the card if you have made too many charges or gone over the card's credit
limit. This is how your bank tells you that you can't borrow money from them again
until you pay them back. This was also true during the Covid-19 pandemic when
people who used credit cards lost their jobs. Because of this, they can't pay for things
like houses and cars that they need. (Gailey, 2017). It's simple to input a credit card
number, expiration date, or security code erroneously while making a transaction,
especially online or using a mobile app. Your billing address could also be incorrect.
Next, a credit card problem is inaccurate payment data. All of these scenarios for
refused transactions could be straightforward ones. Make sure your card information
is accurate by checking it twice. However, if you have too many incidents like this,
your account may be frozen. You might then need to get in touch with your issuer to
clear up any confusion. Particularly if you have numerous billing addresses, always
input your information precisely and double-check it before pressing submit. An
address change should be promptly reported to your issuer since having accurate
personal information on hand helps fraud (Little, 2022). Using a credit card for
common purchases. With this, using credit cards for routine, everyday expenditures
are another trap that individuals frequently fall into. Charging non-discretionary items
on a credit card might be risky if you don't have a monthly budget and can't simply
pay off your credit card amount in full each month. You'll make significant progress
toward bringing your spending under control if you keep regular expenditures like
groceries and utility payments off of your credit card balance (Fontinelle, 2022). A
steep interest rate It's because the high interest rates aren't just about making a profit
for the bank or a lending tycoon; it's about the danger involved. Credit card companies
have few legal recourses when you fail to pay your charge. The issuer may ruin your
credit score, incur legal fees, and go through the trouble of a lawsuit, but there is no
assurance it will recover its losses (Gregory, 2022). Lastly, the problem with using a
credit card in business is physical damage to the credit card. Your credit card may stop
working if you've had it in your possession for a long time due to demagnetization
(Jadhav, 2022).



1.4 Research Question

The main purpose of the research is to identify and analyze the factors that
influence consumers in using credit card in business in business at Ayer Keroh,
Melaka.

1. What is the effective use of credit cards in business?

2. What benefits of credit cards in business?

3. What are the factors consumers use credit cards in business?

1.4 Research Objective

The objective of this research study is to find out how consumers use their card

credit while shopping in business. The specific objectives of this research are:

1. To determine the effective use of credit cards in business.

2. To identify the benefit of credit cards in business.

3. To examine the factors consumers use credit cards in business.



1.6 Scope of the Research

This research aims to analyse how different elements of the Ayer Keroh,
Melaka consumer acceptance of innovation in payment method in business. Therefore,
this study is to determine the effective use of credit among card users in business in
Ayer Keroh, Melaka. In addition, the most affecting the use of credit cards to buy in
business during the pandemic in Ayer Keroh, Melaka was the latter from the purpose
of research. The scope of the study is that an online questionnaire will be sent to credit

card users in Ayer Keroh, Melaka.

1.7 Research Significant

Research significance is important in the use of credit cards in business
premises during the Covid-19 pandemic in Ayer Keroh, Melaka. The results of this
research will benefit consumers in utilizing their credit cards while wanting to buy
goods in business during the Covid-19 pandemic season in Ayer Keroh, Melaka. In
addition, the results of the research can help us understand the factors consumers use
credit cards in business in the future. Credit cards are important resources in Malaysia
because the availability of new payment methods today can facilitate consumers in
making payments in purchases at the business. With this, it is hoped that this study can

help a little to the users of credit cards for future studies.



1.8 Summary

The target population of this study is Ayer Keroh, Melaka residents who use
credit cards. This study was also conducted to find out whether during the Covid-19
pandemic season we use innovative methods for payment credit cards. If used wisely,
credit cards can give you complete financial control. A credit card problem is when
you reach your credit limit. You may not be able to use the card if you have made too
many charges or gone over the limit. This was true during the Covid-19 pandemic
when people who used credit cards lost their jobs. About a month prior to your existing
card expiring, most banks will issue you a new one. Credit cards are important
resources in Malaysia because the availability of new payment methods today can
facilitate consumers in making payments in purchases in business. The results of this
research will benefit consumers in utilizing their credit cards while wanting to buy

goods in business in Ayer Keroh, Melaka during the Covid-19 pandemic season.



CHAPTER 2

LITERATURE REVIEW

2.1 Introduction

This study aims to investigate the variables that influence consumer purchasing
decisions on consumer acceptance of innovation payment methods using credit cards.
This chapter will describe in more detail how the variables influence consumer
purchasing decisions in using new innovative methods in payments in businesses using
credit cards involved during the course of this research. In this chapter, helps the
researcher grasp the study's significance. This chapter highlights how variables such
as factors and types of goods influence consumers ’decisions in using payment
methods that use credit cards when purchasing at business premises. In this chapter
also the researcher has used articles, journals, websites, and distributed books have
been collected to explore the hypotheses and past experimental examinations

identified with this investigation.

2.2 Consumer Acceptance of Innovation

The outcomes of retail payments are generally predictable: the most common
alternatives to debit are cash, followed by credit. The high showing of checks in retail
is driven by customers without credit cards. Charge cards and credit cards were first
developed in the 1950s. On the other hand, may took a long time on the phone to get
clearance to use a credit card (about four minutes) and a subsequent paper confirmation
exchange between institutions. Visa was able to develop a completely electronic
system in 1974 thanks to a series of investments, eliminated the need for paper

exchange and cut the approval process down to 40 seconds. MasterCard soon after



made a comparable investment (Rysman, 2017). By "electronic payment systems," we
mean the use of credit cards, ATMs, Electronic Fund Transfers (EFT), and online
payments to make it easier for customers to pay for a product or service
(Vassilious,2004). Users’ gender, age, level of education, income, marital status,
culture, and feelings about debt has a lot to do with how often they use electronic
payments (Abdul-Muhmin and Umar, 2007). Concluded that customers should always
utilise their credit cards to make payments and pay off their balances in full by the due
date based on derlying incentives compared to alternative payment tools. (Chakravorti
1997).

2.3 Payment Methods

The manner in which consumers make purchases are known as payment
methods. You may pay using your phone at a retailer that also accepts cash, cheques,
gift cards, credit cards, prepaid cards, and debit cards. Payment processors, e-wallets,
prepaid cards, direct bank account transfers, and credit cards are just some of the many
online payment alternatives accessible to e-commerce firms. There are often many
alternatives for each payment type. Stripe, Authorize.net, Braintree by Paypal, Shopify
Payments, and many more are just a few examples of payment processors. You may
use a variety of credit cards, including American Express, Mastercard, Visa, and
Discover. Both Google Pay and Apple Pay are additional payment options (Sara,
2021). A payment method is the means through which a consumer makes a purchase.
One of the first forms of payment was barter, or the exchange of goods. In subsequent
epochs, other methods of exchange emerged, such as the use of currency, coins, and
credit cards. In recent years, the use of digital currencies like Bitcoin and electronic
bank transactions have both increased in popularity (Tamplin, 2022). Instead, payment
is the delivery of agreed-upon amounts of relevant goods and services in return for
money, goods, or services. Payment may be made in a variety of ways, including

bartering services for money or vice versa.
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