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ABSTRACT

Halal businesses involving goods and services are experiencing an amazing
growth. The Halal industry has become a lucrative industry contributing to an
exceptional business opportunity for the industry players and entrepreneurs. Despite
its great potential, especially its huge market covering local and international markets,
the various challenges faced by the local industry has limit their performance on
serving the halal market. Due to this constraint, consumers have misperception on the
halal products availability in the market. Therefore, this study aims to review the
consumers’ challenges and concern, particularly in consuming halal products. The
survey through questionnaire was conducted by the researcher to collect respondent
answer and the data collected was analysed by quantitative research method. A total
150 questionnaires were coded and analysed with statistical techniques. This research
contributes to an understanding of how consumers look upon the sustainability of Halal

product consumption.
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CHAPTER 1

INTRODUCTION

1.0 Introduction

This paper will be divided into five chapters. The first chapter will discuss
about the introduction of this research which is about the sustainability of Halal
product consumption and future challenge on Halal product consumption. It is consist
of the Background of the Research, Problem Statements, Research Questions,
Research Objectives, Scopes and Limitation of Research. For this chapter, the reader

will have the idea of the key elements of why this research is conducted.

1.1  Background of study

Halal is an Arabic or Quranic terms that means allowed or permissible. Halal
must be applied and practice to most of the aspect of Muslim life including transaction
practices, muamalah, that relate to ibadah. Based on Mohani (2014) research define
the principle of halal is an ongoing problem for Muslim consumption which complies
to the prescribed model of values outlined in the Islamic Laws of Syariah, which
includes the permissible and restricted. All food that are permitted for consumption

under Islamic Law are considered Halal food. In 2007, global consumption of Halal



food in more than 148 countries reached as much as 18% to 20% of the US$1.323
trillion in food value (Anonim, 2017). Muslim consumers must aware with the Halal

logo and only consume Halal product from the market.

As reported by the Stated of The Global Islamic Economy Report in Thompson
Reuters (2014) Halal food market is one of the largest consumer in the world. From
The Pew Research Center (2011) show that the Muslim population will experience a
growth from 1.6 billion people in 2010 to 2.2 billion people by 2030. According to
State of the “Global Islamic Economy”, the Muslim consumer spending across halal
food and lifestyle in 2014 was reported to be worth USD 1.8 trillion which is
anticipated to increase to USD 2.6 trillion by 2020. This prove that in the future Halal
food market will dominate the global food market as Muslim need to consume Halal

product.

Not all Muslims will decide to purchase Halal goods at all times. While the
person is the Muslim, it does not ensure that the behaviour will always be Islamic,
particularly in the consumption of Halal product. According to Endang S Soesilowati
(2009) Islamic sharia Philosophy and execution are based on individual learning and
socialization, formal and informal schooling. Religious education experiences will

also determine the quantity of customer behaviour awareness towards Halal product.

The result of this research on sustainability of Halal product consumption is
expected to give valuable insight and knowledge regarding the future challenge on
Halal product consumption , as well as to help the consumer to aware with the
challenge on consuming Halal product in the future. The awareness of the consumer
toward future challenge on Halal product consumption will help to sustain the Halal
product in the future. It was interesting to study what are the main challenge of Halal
product consumption in the future for the consumer to aware with. Furthermore, it will
be valuable to discover which future challenge will affect more toward sustainability
of Halal product itself.



1.2 Problem statement

The aim of this study to study factor influence the sustainability of Halal food
consumption. At this level, consumers should be more worried as they are one of the
important medium in the profitability of Halal industry product as there are future
challenge of Halal product consumption. Based on Omar et al (2012) consuming Halal
product is necessary and Halal logo is one of the important role in influencing
consumer to buy Halal product. But, some Muslims in their daily lives are not too
conscious about Halal. This cause the halal issue associated with the problem still

exists to this day.

Other than that, the importance of this study is to determine the dominance
factor influence the sustainability of Halal product consumption. The issue with halal
problems is knowledge. This implies that Muslims sometimes lack awareness about
halal, particularly based on products they buy, because of their actions or attitude that
they do not want to learn the current or new knowledge or issues on halal issues.
Although consumer have the Internet connection, television, radio and others, but their
curiosity about Halal is very low. This is why they received the incorrect information
or never received the Halal information right. For example, teenagers particularly like
to browse other websites when surfing the Internet instead of going to beneficial
websites like Jabatan Kemajuan Agama Islam Malaysia (JAKIM) or Halal to explore

and get more and more comprehensive information about Halal.

Then, there are several future challenges that have been identified by researcher
as, there are other illegal parties that produce uncertified Halal logo. Today, customers
can be easily deluded with fake Halal logos. Based on Abdur Razzaque and Nosheen
Chaudhry (2013), Halal logo can influence customers decision to buy Halal product
even the consumer are do not aware of the legitimacy of the Halal logo. Cleanliness is
important in production of Halal products. There are specific principles and guidelines
that producer need to comply with the Islamic Sharia requirement when producing

clean Halal products.



1.3 Research objective

The main objective of this research is to study factor influence the sustainability of
Halal product consumption. Therefore, the following are the primary purposes of this

study:

e To study factor influence the sustainability of Halal product consumption
e To determine the dominance factor influence the sustainability of Halal
product consumption

e To study future challenges of Halal product consumption

1.4  Research question

In order to achieve the research objectives, the researcher need to construct research
question as a guidelines to conduct this study. The following are the research

question:

e What is the factor influence the sustainability of Halal product consumption?
e Which factor contribute the most toward sustainability of Halal product
consumption?

e What is the future challenges of Halal product consumption?



1.5  Scope of study

This research is aimed to study the factor affecting the sustainability of
consumption of Halal product. Researcher target area is in the Melaka. The target
population for this research will then concentrate on Muslim and non-Muslim users at
all ages consuming or purchasing the Halal product.

1.6 Limitation

There are several limitations the researcher have to face in order to complete this

study. The following are the limitations through by the researcher:

e Lack of resources

The scope of this study covered many topic of Halal. So, it could be more difficult for

researchers to gain more information and suitable with specific topics.

e Budget constraint

As a budget, it is difficult for the researchers because all the costs involved in

completing this study by using personal savings.

e Time constraint

The duration of this research is limited because timing to distribute the

questionnaire to the respondent.



1.7 Summary

Basically, most of the study in this chapter explains on the basic of introduction
of the research, element in this chapter consists of the research background, problem
statements, research question, research objective, scope of study, limitation of study.
Since Halal issue is very important in Muslim consumer daily live, it will help
consumer to identify the future challenge of Halal product consumption. This study
will clarify to the consumer about Halal issue in order to consume it. So, the next
chapter in the literature review will be exposed in detail about the sustainability and
future challenges of Halal product consumption. Expectation from the respondent will

be identify the requirement to complete the study of this topics



CHAPTER 2

LITERATURE REVIEW

2.0 Introduction

Literature review is an evaluative research of information in the literature
related to the research. It is important to establish a literature base because it provide
a clear understanding of existing knowledge base for the problem occurred in the real
world. Therefore, the literature review is based on the original, authorities and present

sources like journals, articles and others published sources.

2.1 Definition of Halal

Halal is one of the Arabic word which defined as law that prescribed by Islam.
Halal mean the law permits an act to be done (in Islam), permitted (not forbidden by
Islam). According to Shari’ah, all issues concerning Halal or Haram and even all
disputes should be referred to Quran and Sunnah (Doi, 2007).Haram was the opposite
word for halal. Islamic law was word in English language with the same mean with

Sharia Law in Arabic.



2.1.1 Halal Industry

Halal industry was the fast growing industry internationally ( Alam & Sayuti,
2011). Nowadays, the halal industry was not only focus in halal product such as food
and beverages, personal care, pharmaceuticals, cosmetics, clothing and also expand in

halal services industry such as travel and hospitality, banking and financial.

According to Pew Research Centre, international halal food and beverage
market had reach $1.37 trillion in 2014, which indicated that 18% of the entire market.
The global halal food had expected grow by 5.8% in 2020 (Times, 2015). The number
of Muslims were expected growth from 1.6 billion in 2010 to 2.8 billion in 2050 which
was expanded by 73% (Lipka & Hackett, 2015). Muslims were expected consists
approximate three-in-ten of the world population in four decades later. Halal food and
beverage also expected growing because of the growing of Muslim population

globally.

2.2 Definition of Logo

Logo is define as a graphic mark or symbol that be used in commercial
enterprise, organizations and individuals to aid and promote instant public recognition.

The great logo may attract customer to buy the product.



