















































CHAPTER 1

INTRODUCTION

1.1 Introduction

In this chapter will briefly illustrate the research topic as it is being organized
in the following way. Starting with the proposal was partitioned into a theoretical part
and observational part (empirical). From this point, the theoretical part will examine
the impact of psychological factor toward consumer buying behaviour on personal care
product and cosmetic in Malaysia. Occasionally, problem statement, research

question, research objective, scope and limitation also will be presented in this chapter.

1.2 Background of Study

Nowadays all cosmetic and body care companies are more concerned about an
individual consumer behaviour especially in purchasing behaviour. At the same time,
competitiveness among company is thriving where this competition enables the
company to identify the specific and unique traits that are appealing to customers. At
the same this, it helps the companies to gain more information about what does a
consumer or an individual feel about their products or brands. Equivalent to, (Kotler
and Keller, 2011) which stated that a manufactures services provided with competitive

advantage over its competitor in several aspects when it is extremely important for


















CHAPTER 2

LITERATURE REVIEW

2.1 Introduction

All of humans that were living on earth are known as consumers, we usually
consuming things that we need of our daily use. Basically, we buy these products as
according to our needs, preferences and buying power. These products can be
consumable goods, durable goods, specialty goods or industrial goods. In our
globalizing world, the competition among the companies who producing the same
goods and services have intensified and the consumer, who is considered the principal
focus point in a modern business approach that quickly become the most important
factor. Consequently, recognising the consumer’s preference becomes an obligation
for companies. In this chapter, the psychological factors which have a considerable
influence on consumer buying behaviour in personal care and cosmetic industry are

examined in theoretical way.

2.2 Psychological Factors

A person acts as according to his or her perception of the situation that they
face. Each person receives thousands of sensory stimuli like light, colour, sound, smell,
taste and texture per day. Perception is the process through which these sensations are

selected, organized and interpret to form a meaningful picture of the world. People






